Professional Diploma in

Marketing

About ‘managing the doing’ of marketing for management roles
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Professional Diploma in Marketing

This qualification is for individuals looking to build
practical skills in operational marketing management
and broaden their strategic perspective.
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Identify information and research needs for business and marketing
decisions.

Manage acquisition of information and the marketing information system.
Contribute information and ideas for business and marketing decisions.
Create competitive operational marketing plans.

Integrate appropriate marketing mix tools and manage them to achieve the
effective implementation of plans.

Define and use appropriate measures to evaluate the effectiveness of
marketing plans and activities.

Create an effective communication plan for a specific campaign.

Manage marketing communications activities.

Develop and manage support to customers and channel members.

Plan for and manage a team in undertaking a marketing project or tasks.
Project management.

Make recommendations for changes and innovations to the marketing
process.




1 Who is the course for?

Marketers responsible for managing the
marketing process at an operational level.
Those moving into a mid-level marketing
position.

Delegates looking to build on knowledge
gained at Certificate level.

Experienced business people who want to
gain a better understanding of marketing
management.

1 Entry Requirements

Applicants are assessed on an individual
basis; however it is recommended that the
individual has at least 3 years marketing
experience, one of which should be at
management level or alternatively a good
firstdegree.

1 Duration:

12 Months

1 Format:

12 days (face to face) — 4 x 3 day modules.

Plus 4 tutorial sessions

1 Assessed by:

4 written assignments (6000 words)

i Syllabus Overview

Module 1.

Marketing Research & Information

Customer databases
Research in context
Research methods
Presenting information

Module 2.
Marketing Planning

The marketing plan and context
The planning process

Marketing mix

Marketing in different contexts

Module 3.
Marketing Communications
Customer dynamics
Integrated marcomms

Marketing channels
Relationship management

Module 4.
Marketing Management in Practice

The nature of management
Personal effectiveness
Managing marketing people
Managing marketing projects
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